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AI33] 3fl2(E|2] FAEH 2023.08.25.

=R 2HZ T2 SEE

2IRR

2

DIC|o? [ 2HX St W
hsyim@catholic.ac.kr

01 ¥Eo %

+ ZOIRUICIXE| =0 B et EHE

- Z8loAl0| &8 Ol Jhk| AHR0|| LSt MAH AQ =5}

g EIIIEUI%OI%*’S, CIXIEE212| 43}, Post-Covid AlCte| CIX|E HEh 9

. New Heritage, Digital Heritage, Virtual Herltage Immersive Heritage &%

- 2RI Cifok Functional Approach : Al 715, X|&7ts &8 A% (Loulanski. 2006)

o EUHO XY : AHXHHOM CIXHZRA ZEIX 4 QOI Ef
- AH[XHOIEXL, &RANC| 21|(value), e (experience), E0i(engagement)
- QO (signifying system)2A{2| Z2FR4t : ©|0| (meaning) B4, a4, M4, 3%

+ 72U48
» ORI Z2A, &
: I:|IE*‘:'§f AFZE|
. C|R[E2S}oA ZE




AI32! BIZIEIR| A EE

CIXIZ:28} Alr,
AH|XE 2] ZHX RS ENH

02 CIXZOjcio] 2ato| da 94
s

+ 7|28 11 technical process
: CIXIES} CIXIE0|& 28, Interactivity, HHHA, XISt Y12|Z, Cj0|E2z|
D HEQT 1 MEH CoM, BRI AH|ZA| 23t

. Hypertextual, Hypermediated : 91& 23} H|MS HIAE

=6

o S0l (cultural forms) : C|X|E O|C|0]
;a7 AJZ2to] mHEFM o1 (contextual link) 2}
. 481 OS5 variability ; AFBAIC| L3, 21, SU0]| ofct #3} 7t540| =2
- JH0

folshe 2, s 48, Au o=t o)

« =% &H(immersive environment)

 telepresence o1 &1 ZaQ| oy
virtuality JHARBHAL JAZER], IR
:simulation b 2} o &0} A2}

A& Miller, V. (2020). Understanding Digital Culture,
5555500000000 i b b R B |
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2 (Ar3)) K POP 2K & =8|

2|
2352 48
HIXL|A

2E| 3E D|C(of

SN

AEBEY

HiZ o}
IPHIZLIA

¥Y- Transmedia

Jl&

Arts collaboration 39|z, Al HIG|0|E:

=k
oISt 8%

Intellectual property strategy

AH[Z}

IHC
[y

Fan Activism

2293

Hybrid culture

Connecting Local-Global

T e

02 (A) BE 71X BZH

el

AH|&
LR Hops A
« LOHEE IPIREE Tk A
EgiAD|C|of s =K
AER[ER Artists
HEAY QY
SRS
IP H|XLJA =2 A
Intellectual property strategy 20183 M= 24
2003 5%, 2012 Q284 202114 2% 8,1980+ 2

T e e e T
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02 Social media?t AH|xtof|A| Oj%l
[y

SotAH: 25X Al

: product 4, 2= A&

e R EER

AH|XO| Productsoi| CHot

Xa: 28(2023). B2 B 2894 2022,

Xt=: Kolb, B.M.(SECOND EDITION, 2021). Marketing Strategy for the Creative and Cultural Industries, Routledge.

ok

(6]
e
=t
i

O rku Mo

® 72 Youtube : 20224 L=H8 893
@ |0 e R[] EH}

QKT 3 TV

@0l TV

O Sr=uYSSA

o OfL|HOd BHEHE HZ2(2003

02 AHXDIMZE IHK| &% Af: 5% 211
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EF
(@]




02 AHAIZA9 7t HEY 3 24 value network model
[

7¥A| Value : AH[XOA Migdt= 71X|2F 2|0|(meaning)= FQ10t?

- Hedonic value( emotional valug, identity value, spiritual values)
- Utilitarian value / Communicative value / Ethical value

+ H& Experience : H& 7|2t IFx| AEAA
+ Aol Creativity : AH[RI| Hol, Q8T P80| E3 ARXHE-AHE- AR S¢1H

= = HiE

o LEY3 Network : H[ME HEYT, AH[X{O| HSE2 0t 014

Atz: Troilo, G.(2015). Marketing in creative industries : value, experience and creativity.
155550 SR © |
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Y- it
Performance
based

B4

=214 52t
ol

place based

originality oAt

S, BEEE

TIH4 authenticity
object based

CIRIE! SAlo| 8o

borndigital + digitalized

(RUIAZ, 2003)

ke
authenticity

Consumer based

Gty =
virtual, digital
platform
CIX| &2 AL
Q{37 |Ht Clokst FEIX | = b p i
[ IH|IX
E ks =l
variability
=] = E
03 LIRS ZEI% £
—
« QAR AH[XLO|
¢ FTYET Y Hapy
© EURHED e X et HPEN H PRI
e e ool H experience
M35 =R -
W, IS
=4 D15 Relx
ZE2= ARt
2[0|Z A0
XA Mg 3t
e AH|X} 6i|EHO e
- BgNE | Igan S EES
¢« BBIHB7 © O . S|1& THHIA
s il i
o AIBH 2t o . Kol ol
.+ 3H Y HIXLIA BE
oA
o Zzdg ofsk E| JHHEE T Q
A2 Troilo, G.(2015)2] Z&AR] EMS HIEIOR T4, soE qg RENY E
* B3R HEA SAIY DO core YHO| SHEFBICIL £ 4 AR




03 CXIE7lgn 2aiqd
i

4t Industrial Revolution > ERIRAHIX o}
0747l Ot o N2 ZHX IFII-
2T B (AL VR, AR MR 7]t 28i%
L Hybrid 2Ei)
Virtualization
Digital Physical o NES ZEIX HB
Technology Technology ( virtual, multisensory, immersive)

=
Hu
Ho
1]}

\ / ‘ Intelligence & HZLA
(ZEIZHE, 2219 A2 ThdAA )
Biological * COJE A ~a
Technology o (ERFFl- 2HIE- AH[XFC0JH,
nnectivi
Sl SE0JE, Al LT2I )

« AHIT o3 8
Al, AR, VR, MR, XR, lot, Blockchain, Robatics, Big data analytic, (creative crowdsourcing
3D printing, Holographic projection, Virtual human, Neuroscience KO|X AHIX}, Interactivity Z71 )
4DX theater, Wearable technology, Metavers

03 CixE ZepM 2HX0| 1Y Ol authenticity
+ EopQ4to| aiekd(contextuality), $E4(presence), 2784 (authenticity) ZH2 0|4

% =IE| #I0F2| Walter Benjamin “The Work of Art in the Age of Mechanical Reproduction”

7|25 XA Ol=2E2| 022t (aura)= ARRFA|L, FAZ 4.
- 022152 9| 2HX] (ritual) OflM HAZHX|(display & exhibition) 2 Figt,
 0lo| x|7+:rl.xi TEROA HAEAr £ 2802 b3}
. O3 (the masses)Q] M2 271> EISEEEWO*QF =

% Troilo, G. (2015) CIX|E MiAQ| "ztol 4" Collapse of context

D IRYD-0, SiTHot D2y, S5 RIZE, oAt Dhof 0| S| ULk,

JHolo| Fakx ++jE 0 S|E=6t= A% subjective choices of every individual




3 CX|E 2ot 2EIX0| ZIFA 0|4 authenticity

N AN

*E!HI?#IS% IPMAIe| 22 1 (complementary) HEE

UN Cl2M AE2|HE -HMZ hybrid experience

§}°*+°| o|II||(mean|ng) tIHK| (value) 24

obJect based authenticity, S|gn|f1cance based management

2siQAI0| HEstT0[E 28

r-||:| ruHJ r9.t

- AH|X[Q| 2ot At OIA A2k 2t}

- 2H[XQA0| X[SHOI HFLH O} 20 g 1 X} [ EYY ClD|etopx] 24

—

% Kidd(2019): Eetat9| HX|Eat= 0| Q= Cfo| 44, AIEE|QIHERY, OF|E2t 2HE HY,

g9 285, 23E TA S8 =HE AP

% Kvan(2008) : YAzt Aale ZHIX TSk content bias) =4 0P|

e

03 AH|xto| oot FLH Ol

o MAHH (linear), SEAF ZNC| IHA| Al M| F2 o1

I FH T - TR S HRIORE BIIATHRIAN o1
3P FA0] Zelx HEO R Clofst AU el 317
¢ AW

H|4&& (nonlinear), 2|84 (rhizomatic) 8 71X §ZAH| 15
AR 23} ERIE 2M1t =8
L AH[XE O 7Be| 35 T2 DM I A 1=

oAk AH[AHH[O[E AA| 2

_'IO_






- O O o=k
e,
+ HopgTL S QLT

 TIALRHA(IP) A5, TRIEEQLAJE|A0| K AL Jj0l0] Fojat s

X|£H01 AA (innovation) 2R ; ZEIXO E'OPOPEPW

=1l o

R LIERAA + 0job| R, XJA| Xi2) TS KHel, 224 RIS, OVt Xkl EOEf Xp

olr

X &AMl innovation 4249} S4ADHE (Rieple, DeFillippi & Schreiber 2023)
: product/service, technology, process and system, business model
: innovation-supporting environment, collaborative innovation,
open innovation (open source software model)

ZHXA Ol40| 9
HIX U H|ZLIA EX9 Y
7HH£ f M_HIIEQ 2= Xk AJAE co-creation

T2 O 2T T
]
 S3QU FexA TAII0| o1

. SIZEBHEIC] ' ZSIQA ZEIX 32 b S Al S TR

% 255 O X|SE[ D U= M| 25t o1y
-Gl e (o=t %E% MIOH 8, 0= 5 M AA
- 2020 HYH 22 H|IS : S91H 30, 9%, £LI0F21.1%, 20| 12.8%, Y2 10.6%, 22 8.2%

’ ZHE 22
291 2015 56,62 H2{ > 20214 128.2% 23, 202244 1301 2 25
[22EXTISY 2021 Q| ZEIRA[E £41)

»

(

rot

X ot= Oy O[DIX| : 191 Kpop, 271 Sr=S4, 39| SHRAEL 49 E2ff, 59 T/ BHE
(HRRRRARTSY, 20231 sHeiR HE|ZA)

T e e e T
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04 @314 2 Interpretation process
[y

 ZIRAM on| 24 0l st
LLOO L < — )
- 23194t TR 24 object-based : 23R4 RHQ| AR ojnjef okx| 24
- AH[RH 2P 24 existential 1 AH[XRO| A2, 2{O|ZAEY EHE, A

SliAl 7|2 Interpretive planning

- AH[XIQ} ZIRAE M= AFIY (X[H 912, MY HE, A ¢iZ)
- AE2| AR interacitiy, EO'% FQ6P| 18
% Hargrove (2017)2] e zpy 40

( content investigation and prioritization @ audience analysis
(3 message, media development and delivery @ evaluation
% Rahaman (2018)Q] CIX[Z23I9At 8fiA ofE £
@ effective presentation @ cultural learning @ embodiment ® dialogic interaction

_13_




0_4 @ AH|X} 7|CH7HA H4 expected value

AH|XE2|CH 21| (expected value) &

- S7]2010k TIA| U i RS, OO B TR

- AH[X}CO|E], 25 AJAE] (recommendation), A40|C|0] &8
.I

Al
- 2H|XF £ FA 5L EB 1 e MR, 2I0[ZAEY Bl A[AF AS

-*HIIHHIXI%%*IEH AN, 2= SA3, Al 2

« AH[TIIO) A 2Bt OIR/E 204

At

(e T, 2T 52

« ZHX Y : emotion, imagery, sensory experience

* AH[X}E0 participatory culture
*HW% ZHIX WA, 35 OPEZ 28 | "AHXE Rt 82

|_

X 22101 210 #Al 471X| (Jenkins et al,. 2009)
@ 2 %4 (affiliation)
@ H3 (expression)

27 o2 & (collaborative problem solving)

@ =2t (circulation ; sharing of information)

©®

A
JI__}' |

| bS|

LY ABIEH 5%

(feeling, emotion)

Xphelcy

04 Experience-Value-Satisfaction relationships
i

SATISFACTION

*

Positive

Motivations disconfirmation

Pre-

Expected Purchase

value

Consumption
experience

consumption

. experience
experience

Negative
disconfirmation

4

DISSATISFACTION

knowledge

_14_
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04 AH[X} 7|CH7HX] Y&k 29l expected value
|

Situation

Market actions -
by Motivations \
organizations

Individual

characteristics Expected
value

Previous
Consumption
experience

Consumption Beliefs
experience

AI&: Troilo, G.(2015). Marketing in creative industries : value, experience and creativity.

04 @ Z3HE Platformzt ZEIXQ| X9
[

*  Multi-media, Multi-channel &4 &2
- owned media, paid media £M0{lA] earned media, social mediaZ &%

- &2 HIX 0|C|0] 28 (Tiktok, YouTube Shorts, Instagram Reels)
- 228 OTT(Netflix S )2f0| 1A 4 =82

AR Ao i

- 712 AR 2BQApigr0R of
- 22101 BT} SBQA A $Hay2(0| 02
-} =R} AR] 2304 Bot0| Lot 2 34y

X (RIS A5), E3E, ARl Fer 2t

(HEZS Wojm|-of2l ER2IETA(2017). Machine, Platform, Crowd : Harnessing the Digital Revolution.)
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0_4 @ AEZ|H2: digital, immersive storytelling

+ A% (explanatory) TH2{CI-> 42 AE df4d(dialogic interpretation) THZCIYO 2 &%
- ZoFRAte A X|4| + 2K ofn| A 9l o|a| 257 | meaning making
- | SH|IHE JHX| (edutainment value)
- AFERLO| Tfefi, 2EIX AX CHE ARZlnte| 28 B4 interactive storytelling

"X 0|c|of 28X = AMSE [ AL TlidE 4 QICk CIX[E0|Cjol= HESRS,
waiss AOTIZ So| 2 0] igRIo] 3, 27, Sal ofsfalE 4 ok
(Miller, V. (2020), Understanding Digital Culture)

¢ Multi modal narrative
- Z2Z(sensuous), 24 (emotional), FH|(thematic), 2HX(content)2| ST A2 ¥E
- 421 0[O ], B ofn| 257, X144 g2 B

« Y AE2ER immersive storytelling ¢7-
- S1% 21| A%0| &3 (vividness, interactivity), 2pASIA
- IR MIA &, gamification

s
* A EE vs JHQlotAY 2

» EMniche ¥2 vs CH1E S F2F blockbuster H2
- EMHZY  AHOR Q4stClorst Q30| TEIX HE O, ZHoH SHA | Cob

: H[eS E6HUAZ H2F experience approach, At £ H

_16_



04 @ IAZFAM BlolE, 3

I

Tsiol &

8 holistic approach

©
§ “False-Precision”
trap Entertainment
f) Go Here Science -
8 /\ N e
o N OJAZT AN
2 0
. 2 T > + Data analytics
Data Analytics o H
o5t & E \2?'& * Theory
E < S o 23T} RIO|N
_8 ool o=l'o
2 “Nobody-Knows-
o Anything” trap
Z
No Theory Strong Reliance on Theory
T8 0] 29| ofgt
29
04 @CIX|H 284t 2EIX JH framework
[y
g Sl B[R}
o|0jot IFk| 24 / Data 24
o
: So[OM
ske . S L
A8 =6 PSRE T o e
CIXEAE gls
SEmiE BLER) B} TieY 5
St SgED] HEHARE

Y
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» Hargrove C.M.(2017), Cultural Heritage Tourism, Rowman & Littlefield

+ |zabella, P.(2019), Cultural Heritage Marketing : A Relationship Marketing Approach to Conservation Services, Palgrave
macmillan

+ Kidd, J.,(2018), Public Heritage and the Promise of the Digital, in Labrador A. H. & Silberman, N.A. (eds), The Oxford Han
dbook of Public Heritage Theory and Practice, pp. 197-208

+ Kolb, BM.,(2021), Marketing Strategy for the Creative and Cultural Industries, Routledge

» Kvan, T(2008), Conclusion : A future for the past, in Kalay Y.E. & Kvan, T. & Affleck J., (2008), New Heritage : New Media
and Cultural Heritage, Routledge, pp. 304-313

» Loulanski, T.(2006), Revising the Concept for Cultural Heritage : The Argument for a Functional Approach, Internation
al Journal of Cultural Property, 207-233

« Miller, V., (2020), Understanding Digital Culture

+ Rahaman, H.(2018), Digital heritage interpretation : a conceptual framework, Digital Creativity 29 (2-3), 208-234

« Rieple, A., DeFillippi, R., & Schreiber, D.(2023), Transformational Innovation in the Creative and Cultural Industries, Rout
ledge

* Rizzo, 1(2016), The Technological Perspectives for Cultural Heritage, in Rizzo . & Towse, R.(eds), The Artful Economist,
Springer, 197-214

» Sylaion S. & Dafiotis P, (2020), Storytelling in Virtual Museums : Engaging A Multitude of Voices, 369-390 in Liarokapi
s F., Voulodimos, A., Doulamis, N., & Doulamis, A., (eds) Visual Computing for Cultural Heritage, Springer

+ Thurau T.M. & Houston, M.B,, (2020), Entertainment Science, Springer

» Troilo, G.,(2015), Marketing in Creative Industries : value, experience and creativity, Palgrave macmillan

ARZILICH

H3g| sll2|E|A] 2 2 2023.08.25.
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MEAHE, MBAl SEEAL M

2016.9~2018.3 2018%

2008.4~2015.12 @H|FOIAE 0| =24 5/CEO

2000.6~2006.9 TBSH| ==

Hologram_E 2174

25 A (JAPAN)
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1), 2015
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x E214
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Interactive Media
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ml

» 2022 =

BREATFNLIA A X AAA

> 2020 M= H|

=i

o
=

S

‘3Axis Live

AL

gl

AlZ|

23[) 2020

SESE S

» Real-time Interactive Performance ‘From Science to Silence’
!

HE(

ME 'otg| 2" (Z9E) 2018

HUgH ATX 5 B
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| G e ESE~SIES

!
Bl
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ol

H
<
ar

> 2019 SH}O|
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) 2012~2014
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oo, &3, 22|11 7=

2Eg= ER0|4, 7Ie2 225

2319 Ato| O|C|O| 2RI xS
Keyword 1 "R A, nr71s>!rojuue °'Er+

Al& 23 2 (Simulacre)

o HA|sH A|EE}ELE O| 22 EEZ|0F2 (Jean Baudrillard) 0f 2fA]
AA EI'—HI JdAZ2 Hi= '°._J%9I o4'0|C}
EZ|OfE= O AtZ|e| Bt2 AE2t3 250 O |20 20|
ZEMsta JLCHE S K| AL

St =0 EAFE (simulation)l| A7 RS X|H =2
ME2=0| A 22 tiHSHA == Atz|7t B2 S0 Atzlefn Zotch
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E2}74te| O|C|of 2 X3}
, Aot B E Act-

M}
1Y
1o
N
N
B
p
E
P

=2}w4to| O|E|o| 2Rl X5}
-EW3 7H, TS B E ACt

Immediate field of view /

Preferred Viewing Area F
£

ml wWwhatis Fov?

Maximum eye movement Maximum eye movement

Head rotation Head rotation

FOV-related
properties

Head & Eye

Head & Eye

Max. Viewing Area

Max. Viewing Area

HUHS 2 1 £2 7|F2E AJofZ2 200 0|5k
0|F Sa|7t BUAS LI AES TESE B2,
% 3DE QIA|E|E HEL £ 0| Ao} ANK| & X|Cf 120 HEo| FY

12
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2319 Ato| O|C|oj2EI X3}
-=&1t 74, It et i E olCt-

=2}f4to| O|C|o| 2Rl X5}
-EEa 7HY, et WA E Act

Display & Texture :

" CI2EY07]0) 7tset =4 / O|EH x{EEH

Natural VS Artificial

14
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BEESMAICH | A7IaBEHEEIZ i HE 3 CjHlo| 2014

EEII Etl ﬁ%} CIR[E 71a2 2 Cidet 3 AIE S50 A0Hd 2EQA ZHR AR Y 3 23 17199
TR 3 0] 7101

@—‘ AP EIQIRAL - R DBt A=A AR 292 AR A
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